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From the South-African team: Thank
you for this life changing experience
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IN THE GOLDEN DAYS MINES
PROVIDED...

» Lots of gold!

* Prosperity
* Pride

« Job creation

e Job security

e Better infrastructure
« High standard of living

o Social-cultural stability
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THINGS ARE CHANGING
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Mines are closing
down — 4 shafts
closed in the last
18 months




5 \ | TIMEMDIIYED

ob opportunities lost

5000 people lost their jobs
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V InterviewingMr. C BatE

Shaft #8 Mine Cglisisziig '
Gold Fields




ADVANTAGES

Stimulating development in our area

Conserving mine traditions and culture like
gumboot dancing

Creating greater awareness about our natural
resources and how to sustainably conserve
them

Economically empower the local under
privileged and disadvantaged community and
address poverty

Creating and promoting cultural pride

Creating a feeling of UBUNTU (goodwill) and
tourism awareness



Creating new job opportunities

Stimulating the establishment of local tourism
enterprises

Improving living standards locally

Generating local tax revenue that in turn can be
used to improve local infrastructure

Teaching employees new skills

Targeting a new market in tourism, I.e.
teenagers

Educating teenagers through responsible
adventure activities
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BADJA  Too tame? Maybe some water sports
EXTREME - ,
ACTIVITIES while we’re here? How about
canoeing 3 km underground? Water

canals are on average 2,5 m deep,

3 m wide and up to 1 km long!
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BADJA
EXTREME
ACTIVITIES

something on
the surface?

= Mine quad
biking?
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BADJA
EXTREME
ACTIVITIES

 If the “flag” you have to defend is a gold
vault, surely a game of paint ball takes
on a whole new meaning?















BILL BOARD ADVERTISING




SMS MARKEZDG
| o —




JULY 2005 VOL. & ISSUE # 7

. Monthly -
m HUGE SUMMER ISSUE?Y

Mine diving in South Africa

Cage diving
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ADVERTISING IN

South Afric MAJOR MAGAZINES

Equipment Check
Secret Dives

Cave Diving
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Thank you
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