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Our 
National 

Flag



Our Provincial Flag



26 km from Quesnel on the Gold Rush Trai l



• Alexander MacKenz ie  
crossed North America in 
1793

• He was lead by native 
guides on the “Grease 
Trail”

• S imon Fraser’s Journey in 
1808.



“Gold in the Cariboo”

New Westminster  Docks



Bil ly Barker struck 
gold in 1862

The debut of Barkervil le



Red Line 
shows the 

Road



Cottonwood 
House on the 

Cariboo Wagon 
Road



The Boyd 
family 

operations

John Boyd gained 
ownership

in 1874



Transitions

Currently 
Operating as a 

Historic Site





How can we  
attract more visitors to 

the site & increase 
revenues ?





Quesne l 
E c onomy
•Forest Industry

& Agriculture

Logg ing Truck



Where the 

Fraser River and 

Quesnel  River meet

Quesnel  is  noted for i ts  beauty



Quesnel has four distinct seasons;

Winter

Spring
Summer

Fall



Down Hil l Ski ing

Cross Country Ski ing

Hockey/Skat ing

Ice Fishing



Provincial Parks

Riverfront Park and Trail

Golf Clubs



•Natura l  Resources 

•The Forest  Industry

• Local Mi l ls



Tourism   & Agriculture



By Air

By Bus





• Billy Barker Days

• Quesnel Rodeo

• Quesnel Fall Fair



White Water Rafting Bowron Lake





Fishing Hunting and Camping





“Fun for the Whole Family”



“ Where Relaxation is the Law”



Our Train ing Inc ludes:

• Tours  &  Research
• Food Preparat ion
• An imal  & Garden Care

• Reta i l  Sa les
• Artifacts
• Genera l  Ma in tenance

& House  Keep ing  



How can we attract 
more visitors to the 

site?

Part One:



• Develop surveys for visitors of 
Cottonwood House and local residents



• Barkervil le Historic 
Town receives over 
100,000 visitors.

• Co ttonwood House 
Historic Site receives 
approximately 8,000 to 
12,000 visitors.



How Many Times Residents of 
Quesnel & Area Visits Cottonwood 

House and Barkerville in a Year
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People came to visit 
Cottonwood House 
outside of operating 
hours.

10:00AM to 5:00PM

CLOSED



OPEN

Hours of Operation

9:00 AM to 6:30 P M



Co ttonwood Co ttonwood 
HouseHouse

Barkervi l leBarkervi l le Hat Creek Hat Creek 
RanchRanch



Put up a 
large sign on 
the highway 

leaving 
Barkervil le

“Visit 
Cottonwood 

House”



• Small rustic cabins 

• Washrooms and 
showers 

• Camps i te

• Activity Building

• Publ ic Kitchen



äDevelop a camp program for local 
children

äDevelop a variety of games and 
activities such as:

– Disc Golf

– Horseshoes

– Dominoes

– Croquet



How can we increase 
revenues?

Part  Two:



Increased
Admiss ion







•Strategies Implemented 

• Results of Season

• Current Activities



•Increased Admission
•Extended Hours & Menu
•Washrooms & Showers
•Cabins
•Activity Building
•Campsite
•Upper Floor Renovated
•Variety of Heritage  

Games and Activities

•Develop a camp program
•Improve all Signage
•New Promotional Brochure

Not yet developed
Goal: 2003



Cottonwood House                  
Attendance vs. Revenue
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A large majority of visitors 
participating in the survey said 
they would return again, and 
were very pleased with their 
visit.
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Changes to the Site:

• Extended Hours
• Washrooms & 

Showers
• Restaurant
• Cab ins
• Activity Building
• Upper Floor of 

Cottonwood  
House



•Current       
Activit ies

•Things to do at 
Cot tonwood 

H o u s e

•Sugges ted  

Activit ies



• Advert ise

• Bus tours

• Camp P rogram


